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Course Introduction

This 5-day intensive course dives deep into the advanced techniques and tools
used to extract actionable insights from marketing data. Participants will learn
to go beyond basic data analysis and master sophisticated methods to
understand customer behavior, optimize marketing campaigns, and drive
significant business growth. The program combines theoretical knowledge with
hands-on experience, utilizing industry-standard tools and real-world case
studies to equip participants with the skills to become data-driven marketing
professionals

Training Method

* Pre-assessment

* Live group instruction

» Use of real-world examples, case studies and exercises

* Interactive participation and discussion

* Power point presentation, LCD and flip chart

» Group activities and tests

» Each participant receives a binder containing a copy of the
presentation

* slides and handouts

* Post-assessment



Upon successful completion of this course, participants will be able to:

« Master advanced data analysis techniques: Apply statistical modeling, machine
learning algorithms (e.g., regression, clustering, classification), and predictive
analytics to marketing data.

» Develop and implement data-driven marketing strategies: Translate data insights
into actionable marketing campaigns across various channels (e.g., digital, social
media, email, search).

« Utilize advanced marketing analytics tools: Gain proficiency in using industry-
leading tools like Google Analytics, Adobe Analytics, Tableau, and Power Bl for data
visualization and reporting.

» Conduct customer segmentation and targeting: Identify and profile customer
segments, personalize marketing messages, and optimize customer journeys.

» Measure and evaluate marketing performance: Track key performance indicators
(KPIs), analyze campaign effectiveness, and generate insightful reports for decision-
making.

« Stay abreast of emerging trends: Understand the latest advancements in marketing
analytics, including artificial intelligence (Al), automation, and predictive modeling.

This course is designed for marketing professionals, data analysts, and business
professionals who seek to enhance their data analysis and decision-making skills.
Ideal candidates include:

» Marketing Managers

* Digital Marketing Specialists

» Data Analysts

* Business Analysts

* Product Managers

» Market Research Analysts

* Anyone involved in data-driven marketing decision-making




Course Outline

Day 1: Foundations of Advanced Marketing Analytics
e Morning:
o Data Collection and Preparation: Data Sources, Data Wrangling, Data
Cleaning
o Statistical Foundations for Marketing: Probability, Distributions,
Hypothesis Testing
o Introduction to Data Visualization: Creating Effective Charts and
Dashboards
e Afternoon:
o Customer Lifetime Value (CLTV) Analysis: Calculating and Optimizing
CLTV
o Attribution Modeling: Understanding Customer Journeys and
Assigning Campaign Value

Day 2: Predictive Modeling for Marketing

e Morning:
o Regression Analysis: Predicting Sales, Churn, and Customer Behavior
o Classification Models: Customer Segmentation, Lead Scoring, Churn
Prediction
o Machine Learning Concepts: Supervised vs. Unsupervised Learning,
Model Evaluation
e Afternoon:
o Hands-on Exercise: Building a Predictive Model for Customer Churn
o |ntroduction to Text Mining and Sentiment Analysis: Analyzing
Customer Feedback

Day 3: Advanced Data Visualization and Reporting

* Morning:

o Interactive Dashboards: Creating Dynamic and Engaging
Visualizations

o Storytelling with Data: Communicating Insights
Effectively to Stakeholders

o Advanced Data Visualization Techniques:

Geographic Mapping, Network Analysis



Course Outline

Day 4:

Day 5:

» Afternoon:
o Hands-on Exercise: Building an Interactive Marketing Dashboard
o Data Visualization Tools: Tableau, Power Bl, Google Data Studio

Digital Marketing Analytics

* Morning:

0 Google Analytics 360: Advanced Features and Integrations

o Social Media Analytics: Tracking and Measuring Social Media Performance

o Search Engine Optimization (SEO) Analytics: Keyword Research, Ranking
Tracking

* Afternoon:

o Programmatic Advertising: Data-Driven Campaign Management and
Optimization

o Email Marketing Analytics: Campaign Performance, Segmentation, and

Personalization

Emerging Trends in Marketing Analytics

* Morning:

o Artificial Intelligence (Al) in Marketing: Chatbots, Predictive
Personalization

o Marketing Automation: Automating Marketing Tasks and Improving
Efficiency

o The Future of Marketing Analytics: Emerging Technologies and Best
Practices

* Afternoon:

o Case Studies: Real-world Applications of Advanced Marketing Analytic

0 Q&A and Wrap-up Session




e Full Name (Mr/ Ms/ Dr/ Eng)
e Position

* Telephone / Mobile

e Personal E-Mail

e Official E-Mail

e Company Name

e Address

e City / Country

Payment Options

__! Please invoice me
. Please invoice my company

A48

Registration & Payment

Complete & Mail to London Royal Academy or email

registration@londonra.com

Registration Form




Complete & Mail to London Royal Academy or email

registration@londonra.com

Delegates have 14 days from the date of booking to cancel and receive a full
refund or transfer to another date free of charge. If less than 14 days’ notice
is given, then we will be unable to refund or cancel the booking unless on
medical grounds. For more details about the Cancellation and Refund policy,
please visit

www.londonra.com/terms-and-conditions/

Please complete the registration form on the course page & return it to us
indicating your preferred mode of payment. For further information, please
get in touch with us

The course material, prepared by the LRA, will be digital and
delivered to candidates by email

Accredited Certificate of Completion will be issued to those who
attend & successfully complete the programme.

We are committed to picking up and dropping
off the participants from the airport to
the hotel and back.




<& LONDON @ ISTANBUL

& BARCELONA @ SINGAPORE
@ KUALA LUMPER U PARIS
S AMSTERDAM € DUBAI

DAl

Knowledge d_8y20]l
Roehampton

[ | |
Mic-rosoft .lLundon
@©CIPS ¢y .. T QAXELOS ACCA

,,,,,,,,,,,,,,,,,,, GLOBAL BEST PRACTICE L
g;m 'Emil &ns b;,x ; CFA Instltute Association of Chartered

AT
& oeem (Google

I ' Universityof

Certified Accountants
S| Y tniverstyof Middlesex 7\ :
'-‘:{ %Eastlmdon CQ University "u!' IFMA

[ ] o [ ]
— ———

SOLENT exees. m othmy
UNIVERSITY EVIDENCE




CONTACT US

¢, +44 2080898183

N\ info@londonra.com

© Mayfair Office:1 Mayfair PI, 1st Floor,
W1J] 8A] London, UK

© City Office :124 City Road,
EC1V 2NX London, UK

© Dubai Office :Park Towers,
DIFC Office 7

CH No: 15668865

w7

LONDON ROYAL

0000 Forneu

WWW.LONDONRA.COM




